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Glucolessis a Clinically Proven, Personalised & Adaptive Al Platform, for Prevention and
Management of Chronic Disease and Health Promotion

Glucoless acts as a personal digital coach that helps
people achieve 150 minutes of activity per week and 5%-

7% weight loss
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Qlucoless
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Clinical Trial at Johns Hopkins

In a clinical trial conducted by Johns Hopkins Endocrinology, Diabetes and Metabolism Division,
Glucoless achieved clinically significant outcomeson all measures evaluated:

» Reductionin HbA1C
» Weight loss

» Increase in physical activity “Tha factthat the study demonstrated both weightand
AlC reductions at only threa months sugoests thatfong-ferm effects
witfba comparable ffnofsuparior fo exising inferventions. This
machina feaming fechnology anables fully automated intarvantion:
Rence, supportingfargerscale daploymeant with greafercost
affectivensss potential whan compared withhuman-based diabetes
preventionsofutions *. ARZ 2718
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Behaviour Change Science

dames Prochaska Cycle of Change
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Bd Fogg's Behawlour Model

W . behaviarmodel.org 2007 EJ Fogg
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Personalised Behaviour Intelligence (PBI)

" )
» Transforming‘data dumps’ into personalised
meaningful real-imerecommendations '(
v Continuously processesvarious aspects ofthe user's
life hahits
Al ENGINE
» By applying predictive analytics, Glucoless
continuously optimises theuser's goals and - — A v d
messages, so theywill he inthe context, time, place, [ S — T/
. . e glucoless )
and tone-of-voicethatincreasethe probability of I a—
action ' [ > '
J| e e | < @
S GLUCOLESS X
N
Hi Sonia, you have 45 min before your Al
next meeting It's ramning, so take an g
umbrella and pick up coffee § from
Slater St. Bench at 8/431 St Kilda Rd
You'll feel more vivid and you'll achieve

your 30 mins activity goal for today ¢
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Personalizesed Intervention - Weight

v Weight-loss goals are
continuously optimised based
on the user’s real- world

achievements

v Stepping on a scale daily,
correlates with weightloss by
reminding us of our commitment
to health.
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g GLUCOLESS y T

linglebells, jinglebells, jinglaall thewayl Oh
what fun it is toride ina one-horse open sleigh

:Loss Goal: 1410

Celebrate ¥Xmaf@d be mindiul that even during | £ (
the halidays we need to keep track of ourmweight. .m. .l
Wife are counting o you! Merry Xmas!
ﬁ. "eight Trend
| * 1242 1243
9 GLUCDLESS X L
Hi losh, vou hawve lost 2kgs since the start of the
programand are dkgs angy from your meight loss
Zoal. keep up the good work; and don't forget 1o
meigh volrself this week ]
O

h

i
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Personalizesed Intervention - Diet and Nutrition

» Empowering and intuitive approach to nutrition
tracking - targets dietary awareness rather than
“obsessive” calorie counting
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» Subjective reporting to address personal tracking | =
and individual improvement )

Lunch She

Weekly progress

Lunch Healthiness

ane
g GLUCOLESS X o ‘, 4 |
It's lunch time Josh, and we noticed thatyou have
a busy day ahead, so keep yourmeal small and w® ‘. ‘56
healthy to have more energy in the aftemooh.
Don't forget to report your lunch © o l w]
3
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Patient Education
Customisable Patient Education - Tailored to Customet’s Specific Emphasis

e “ve 0od “v- "o« - nooe - neos -
= Tracking for Succs = Tracking for Success = Tracking for Success Tracking for Success racking Tor Success
r = | r . | r r . | r > |

You are probabily siready 1 1% JUSE a8 ienportand to L ack glucoless keeps track of your Rianb ong sho hety Sentily your
tracking 3 jot of things in your your weight and phywcal sty Pragress in three ways e Irengws and areas ! v nen
’ ) aviry, O Regiiacty Fevewng yorr §
e especially when tryw -l A TSI s o
and sustain estyle cha 0 ool aly eil s Mulerge
We track your weght through
regular weigh-ns
@ %@ 6 bt
We track your minutes of actety
through a bullt-4n step counter
! W d
- & 5 §
2 ’ _ -
' makes tracking easy for S,/ A—— Rrvearch B shown that U sching
you! So that you can focus on i : y R . traching resmands us of where we hive rproves betavers
We track to know where we are meeting your goals Tirougn yOur sev-retiectons been and how far we have come
, and whore wo want to be each week
! Tratk My Progress
- - - . -
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Customised From Baker Education Material
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Carbohydrates and Glycaemic Index (Gl)

What are carbohydrates?

Making healthy meals

Choosing a new recipe or adapting a family favourite to create a healthy meal can be achieved with
some simple strategies — make room for vegetables, use a suitable cooking method and select the

®  Carbohydrate is found in a variety of food and drink, and provides the body with fuel {energy). right ingredients.
®  Carbohydrates break down info glucose during digestion and raises blood glucose levels.
=¥ 9 pe SovE e B Take a balanced approach
= Many foods containing carbohydrate also provide dietary fibre, vitamins and minerals.
®  The amount and type of carbohydrate you eat will affect your bicod glucose levels. 1. Pricritise vegetable — aim for half of your recipe, chopping board and plate to be vegetables

2 Pick a protein — fish, skinless chicken, lean red meat, lentils, egg or tofu
3. Choose a lower Gl carbohydrate — com or sweet potato, pasta or qunoa, grain bread or barley
4. Add a splash of healthy fat — cook with canola or drizzie olive ol on salad vegetables

Which foods contain carbohydrates?

HeaMly carbohydrate choices:
Wholegrain bread, Crispbread v Lentils, Legumes
Wholegrain breakfast cereal v Starchy vegetables (Potato, Comn, Sweet potato)
Grains (e.g. Barley, Quinoa) v Fruit
Pasta, Noodles v Mik, Yoghurt
Rice

Wholegramn fiour, Wholemeal fiour

==Hgella

1.

L

Less healthy carbohydrate choices: s
+ Biscuits % Chocolate, Confectionary g
% Cakes, Pastry “ Regular soft drink, Cordial 3 _ <5
4 Sugar, Agave syrup, Rice mat syrup, % Fruit juice 9 By (k) and staying
Coconut sugar etc. % Potato crisps, Com chips Simple swaps can transform meals into lower energy (kJ) options and boost vegetable intake.

< Jam, Honey, Maple syrup % lcecream, Custard if you are aiming to reduce weight, reducing energy (kJ) intake by 2000kJ/day s often the target.

— \ Energy (kJ) saved
w B g ’ 2 cups pasta with — 1 cup pasta with l=an
' - 3 1 cup vegetables ~ mince and tomato g |F1040kJ
and cream sauce ‘@& sauce plus 2 cups A
Foods that do not contain significant carbohydrate: u vegetable or salad ‘
®  Meat. Chicken, Fish, Tofu, Eggs, Cheese  ®  Non-starchy vegetables: Lettuce, as a side dish '

= Oil, Avocado. Nuts Tomato, Broceoli, Caulifiower, Zucchini,

g he 2 cups rice, P | | cup cooked rice,
= Sugarfree drinks, Arificial sweeteners Eggplant, Bok choy, Okra, Carrots etc. 200g chicken and “‘ 100g skinless chicken r ‘ 1400k
1 cup strfry ‘ or tofu and 2 cups stirfry
vegetables vegetables L % 4
o 4
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Tools for Long Term Engagement

Personalised Gamification adapted to Social tools to support the user in his
the user journey journey
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Management Dashboard

Glucoless’ dashboard enhances the health coach’s abilityto follow-up on his /herpatients in a much more personalised
and just-in-time manner.

glucoless

Dady New Users Total Registrations
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Where are we at?

« The app has now been adapted for the Australian market
« Baker education material has been integrated

« Consumer testing currently underway with 25 clients

« Evaluation of this testing and fine tuning

« Funding application for small RCT

* Fine tuning and pathways to open market

Slide 12 " Baker

IIIIIIIIIIIIIIIIIIIIIII



Many Thanks For Your Attention




