
Facebook in diabetes care: 

patient groups and doctor groups

A 5min talk - very brief overview
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Average human attention span now shorter than goldfish


https://i.stack.imgur.com/1DUjI.png


You
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https://twitter.com/HiveDan/status/859792772798312449


e.g. @MayoClinic social engagements FB>Twitter
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Twitter: strangers with similar 

interests?


Facebook: people I know
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http://www.atsihealthpracticeboard.gov.au/Codes-Guidelines/Social-media-policy.aspx


AHPRA guidelines on social media (March 2014)
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https://twitter.com/jamesturnerux/status/908737256608772096
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Patients trust patients they know nearly as much as trusting physicians
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medical education." PloS one 12.1 (2017): e0168962.


Driving physicians towards CME by different platforms 


(National Physicians Alliance)


Facebook most effective
 Using different hooks no difference




Petrovski, Goran, Marija Zivkovic, and Slavica Subeska Stratrova. "Social media and diabetes: can 

Facebook and Skype improve glucose control in patients with type 1 diabetes on pump therapy? One-year 

experience." Diabetes care 38.4 (2015): e51-e52.


T1DM, n=56, age 14-23, Carelink upload. Internet group[Facebook 

(54%), Skype (12%), & both (34%)], vs standard clinic


Reduction in HbA1C
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Study of 15 largest diabetes FB groups (ranging 1k-61k members)


27% posts promotional, 


“snakeoil”
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    Zollo F, Bessi A, Del Vicario M, et al. Debunking in a world of tribes. Ramasco JJ, ed. PLoS ONE. 2017;12(7):e0181821. doi:10.1371/journal.pone.0181821.





Science echo chamber- more interaction with debunking posts


Conspiracy echo chamber- minimal interaction with debunking posts


Study of 54 million US Facebook users over 5 year period


However both Science Conspiracy users 

react to debunking with negative emotions 


Interactions with 


debunking posts


Emotion towards debunking posts
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    Zollo F, Bessi A, Del Vicario M, et al. Debunking in a world of tribes. Ramasco JJ, ed. PLoS ONE. 2017;12(7):e0181821. doi:10.1371/journal.pone.0181821.





After debunking, conspiracy posts are more liked/commented! 

(users exposed to debunking are 1.76x more likely to continue interacting with conspiracy news)


Likes & Comments of conspiracy posts
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Be informative & 

positive: you 

empower patients


Be informative but 

negative:  you 

make patients feel 

powerless


Negative jargon:  

patient confused, 

you are not trusted


Positive jargon:  

fluffy+irrelevant, 

you are not heard


https://twitter.com/gracie_leo/status/902847651149881344


Language always mattered, whether SoMe or F2F 

(how many times have patients complained about poor HCP communication skills? )
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https://memegenerator.net/instance/66704914


1.  FB is most popular SoMe 

platform.


2.  FB groups, not much 

evidence, more research 

needed


3.  What can we do?  

educate self/others, 

overcome echo chambers, 

role of debunking?


Take-home. Thank you for your 37 attention spans


@dr_kevinlee


